ISSA

Advancing Clean.
Driving Innovation.

AD MATERIALS
REQUIREMENTS

YOUR CONNECTION TO THE
GLOBAL CLEANING COMMUNITY

CMM mwman:  GILIEANIFAX ISSA:[gggy | issa.com

FOR CLEANING + RESTORATION PROFESSIONALS The Worldwide Cleaning



Thank you for advertising with ISSA media. This guide
provides ad material requirements for each media brand.

Find Material Requirements For Each Brand:

Cleaning & Maintenance Management (CMM) - Pages 3-14
Cleanfax - Pages 15-23

ISSA Today - Pages 24-33

Submit Final Ad Materials:

ads@issa.com

Kindly include your account executive in the correspondence to
ensure seamless processing. Include all required specs and files.
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CONTACTS CONTENT

SALES

Jeff Cross
Media Director

jeffc@issa.com | 740.973.4236

Iris Weinstein
VP Business Development-Supply Chain

iris@issa.com | 847.460.8669

Kathleen Misovic
Managing Editor

kathleen@issa.com

Mary Jane Cadden
Sr. Account Executive

maryjanec@issa.com | 847.858.7632

Elizabeth Christenson
Editor

elizabethc@issa.com
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| AD REQUIREMENTS

Print Magazine

Trim Size

@ For printing deadline, click here.

Full Page Trim: 7.875” (w) x 10.875” (h)

Keep important live matter 0.375” from final trim size.

Bleed & Live Area

Bleed: Image must extend 0.125” beyond trim size.

Live Area: 7.25” (w) x 10.5” (h)

Print File Specifications

* High-resolution, press-optimized PDFs

« All fonts and images must be embedded
« All colors converted to CMYK

« Convert all fonts to outlines, if possible

« All images should be 300 dpi

« Flatten all layers and transparencies

Premium Position Add-Ons

Position

Specifications

Back Cover 8.125” x 11.125”

Inside Cover 8.125” x 11.125”

Ad Sizes
Cover Tip 8.125” x 11.125”
2-Page Spread (Bleed) 16” x 11.125”
Full Page (Bleed) 8.125” x 11.125”
7" x 10" g g 45 x75" " X 11125" 125" X 11.125"

Full Page (Non-Bleed) 2 % 10 x 16" X 4875 x 16" x 11125 8,125 11125

| 12 Page Island |
12 Page Island 45”7 x75” |

- Full P:
12 Page Horizontal Spread 16” x 4.875” Full Page ZEege chrend ‘Bleed
|
12 Page Horizontal 6.875” x 4.875” 2 page”°"z|°"‘a' EETE |
12 Page Vertical 3.375” x 9.8125”
6.875"x 4.875" 3375 x9.8125" 2125 x9.5" 45" x 4.875" 6875"x 3" 3375 x 4.875" 6.875" x 2.125"
V3 Page Vertical 2.125” x 9.5”
13 Page Square 4.5 x 4.875" 12 Page V3 Page Square V3 Page Strip V4 Page Vertical V4 Page Strip
' ' Horizontal 12 3

V3 Page Strip 6.875” x 3” vi’?t?fa. vﬁft?fa.
V4 Page Vertical 3.375” x 4.875”
¥4 Page Horizontal (Strip) 6.875” x 2.125”

ISSA o | 2026



https://cmmonline.com/wp-content/uploads/2025-CMM-PrintDeadlines.pdf
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AD REQUIREMENTS

CLEANING &
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Content Marketing

Headline Max Characters Profile/Case Study Article Length Images Company Logo Company Logo

Company Profiles and Case Study

Up to 50 characters Up to 400-word profile/case study 300 dpi 4 4
Showcase
300 dpi v v

Up to 50 characters Up to 100-word showcase

Nilfisk Robotic Scrubbers Transform case study sustainability showcase sustainability showcase

advertorial PAID ADVERTISEMENT PAID ADVERTISEMENT-

ABM Restores Grocer Flooring Case study

ISSA

with Ameripolish

Z/IMERIPOLISH

In December of 2020, ABM was approached by
agrocer client that was undergoing the process
of switchi e’ foors rom vieyl
composition il (VCT) to polished concrete.
Unfortunately, the stores’cleaning scaffwere
not rained on proper polished concrete floor
maintenance or cquipment. Over ime, the

loorslost thei shine and began t deeriorate.
The distinctness of image (DO numbers,

re floorsine, had dipped into the

205, well below the standard of 80 the stores
were required (o maintain.

Needinga refresh 0 return the loors back
o their pos

o remodel s

e grocer was
o0 e s s g
business hours. The grocer needed s slution
that could be done completely wet 0 avold dry.
‘grinding and the interruption of noise and dust.
ABM tumed o Ameripolh for s compleely
wet Sma Floor” Refinement an
systems. With Ameripalish's casy-to-use,color-
coded, ard numbered pad system, ABM was
able o complre large areas of flooring with
minimum store downtime,
The Ameripolish SmartFloor pads feature

- The

ABM can order feveer pads and caver more

System G PR Series Abrasives thatcan be used

s i Thanks to
luding:

window,
" KM can complcly restore 20000 e sysiems.

d

a prope
. . prides tsclfon
its clients,

floring customers expect.

fo: RS 302 o cmarine cam/een

performance.

Cleaning Operations at McKinney ISD

NILFISK

MeKinney Independent School Disceict (MISD),
located inone of Texas' fastestgrowing regions,
serves more than 24,500 students cross 68
faciliies—totaling over 4 million square fect. With
such a large and actve foorprins, keeping spaces
elean, safe, and sanitized presents an ongoing
challenge, especially amid persistent sbor
shortages in facilities management

“To address these needs, MISD partnered with
Aramark, isfaclites management provider, and

These

]

+ Reliabl

Lz

S
g
ot |

+ Improved sanitation confidence
« Lower cost persquare foot cleaned

“We are experiencing many benefits with our
new robotic loor scrubbers,” added Sutdle. “The
‘mundane task of cleaning and sanitizing our gy,
cafeteria, and corridor loors is automatically
completed every night, allowing the remaining

am

cleaning projects. We arc happy
wemade the investment.”
Scantoexplore Nil

Solutions for education faeilites.

dingoutugges i curen o shorsges
said MISD Chicf Operations Officer .
“We are delighted that Aramark had s

Quick FACTS
» Location: Mckinney, Texas
,

, st

Technology

bacteria, vi
while clean
addicional layer,

This technology provides an
forcing th

consistent cleaning, increased staff

productiity

RS# 3030rcvnor

Advancing Clean.
Driving Innovation.

MM | May/Juno 2025

Company Profiles and Case Study

| 2026

Oxygen-Supreme Constant Air Freshener:
A Sustainable & Innovative Choice

Oxygen-Supreme, the only truly constant air
freshener, uses patented Oxy-Gen Powered “

technology to eliminate odors and ensur a

Conseny e estoom opernc. e M
from harmiul propelants, Oxyoen:

Tevoionzes o cars wih s, o froncy | "“"""“"
atemnative to serosol, which contrbute to — |\

environmental polltion and heslth isks Vi -

Uniike traditional I systems bursts, or maintain
fragrance levels, a constan, Each fragrance is
formulated with Neutra-lox, a proprietary odior eliminator that neutralizes malodors rather than masking them
with nd il AA alkaline batteries lasting up to
two year reduce their carbon footpr high hygiene
om0 programmable g 0,60 o 5 o oo el o cytit, ki .
choice for king a sustainabie, efficient, care solution.

0%
O3 VY- gen Learn more at:
FOWERED xygenpowered.com

i it RS# 30 coonine ot

Welcome to the New Papernet World

The world and the away-from-home industry’s favorite.

sustainable hygiene paper products brand, Papernet, \
i5 ever-evalhing. The brand now has afresh look that o

continues providing relable and innovative products you Papernet. &
know and love for your facility. *

. rands N for sol BIOLOGICALLY ACTIVE 74\
across a variety of facility types. TISSUE PAPER
1610 Tachtole paper s desgned to recuce logs and
odors by releasing nstral enzymetht ets clogoed
orgenc matier i plpes and sewer ystems. Tis . great
Wt tor achtios with Senstie f lderShming

The Dissle Techpapertowels are o great i foralane,
e o et rescoms 4 the dikslve i tree miAes
e cecantaty i Say goodbya o frequet logs
o xprience recced meroency mantenance ca

Sofidel ; ity
Free Infa: RS# 305 or crmoniine.comy/frecinfo

Less is More™: Smarter Cleaning, Greater Savings

Get better results with fewer chemicals, less water, and reduced labor.
PortionPac" delivers superior cleaning whie saving time, money, and resources.
The Benefits of Less:
1 More Power: Highly concentrated formulas.
mean less product per
7 More Savings: Reduced usage lowers costs.
@ More Simplicity: Fewer products simplify
. training and storag

2 More Sustainability: Less waste, fewer shipments,
and a smaller footprint.

Smarter Cleaning, Proven Results
Our imovaive, premeasure solutions stearine eaning,feduce waste, and improve
efficiency. Safer, results

Maximize Efficiency, Minimize Hassle
Dicover now PortionPac: cansimelly your cleaning proces. Lot talk afficency!

Q‘ﬁ Portion e e

Freel: 254 304 or crumonke comreeinty

22 oMM | March/npri 2025

Spartan Chemical Recognized as a
Safer Choice* Partner of the Year for 2024

Since 2008, Spartan Chemical has emphasized its
responsibilty toward environmental sustainability and
Broduct safety by partnering with the Safer Choice.

sustainability of their products but also on performance,
creating entirely new lines of sustainable products
focused on indoor air qualty and healthy buildings

Today Spartansproud o offer 16 procuctswith the Safer Choicecarticaon and is honored o be awarded
the US.
sustainability simple.

4 Safer of the Year. Together, we make.

Learn more at:
spartanchemical.com
Freelf: 254 306 r crrmonkie comreint

cnmonine com 23

Showcases
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Digital materials due 1 week before deployment date. il e R =t
YOUR AD HERE
. YOUR
CMMOnline.com Aap I
. . HERE
Digital -
Safety First: Handling and Disposal of
Bichazardous Waste in Restrooms
Animated HTMLS or
. . . .gif/.jpg redirect Animation . Company .
Pixels Pixels (Mobile) Max. file tags Max. length Looping URL Link .
size file size
MaX ]5 tr‘i:mnhnmh:mn
Leaderboard 728 x 90 320 x 50 50K 200K Max 3 4
seconds
Max 15
Half Page 300 x 600 300 x 250 50K 200K Max 3 4
seconds
Medium 300 x 250 50K 200K Max 15 Max 3 v
Rectangle seconds
Max 15
Floor Hanger 970 x 90 320 x 50 50K 200K Max 3 4
seconds
Page Skin (2) 300 x 800 v I ——
Interstitial ad 600 x 400 300 x 250 _—

o I YOUR AD HERE |

ISSA oveser | 2026
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AD REQUIREMENTS

Digital materials due 1 week before deployment date.

Digital Issue Sponsorship

Animated HTMLS or Comban
Pixels Pixels (Mobile) .gif/.jpg Max. redirect tags Animation length Looping URL Einky
file size Max. file size
Leaderboard 728 x 90 320 x 50 50K 200K Max 15 seconds Max 3 4
Full Page Ad (in 7.875" x High-Res PDF
digital issue only) 10.875" w/ Embedded
' Fonts , A i
ﬁ CLEANING &
QMM MAINTENANCE
‘ July/August 2025 | cmmon} line.com MANAGQ‘IENTV
Digital Edition Email blast | SAFETY FIRST
Handling and Digpdsa
. Company URL Company of Biohz?zardou s
Pixels . 3 ¢
Link Logo in Restrooms
Premier Banner 600 x 160 4 4 YOUR AD HERE 3

ISSA oveser | 2026

INS/DE

* SUMMERTIME SCHOOL FLOOR CARE

* RESTROOM ENHANCEMENTS FOR
FACILITY IMAGE

* INVENTORY CONTROL IN SMALL

SPACES
soessy ISSA

YOUR AD HERE

Digital Issue Sponsorship

o~ CLEANING &
(1 . ' MAINTENANCE
MAMNAGEMENT

YOUR AD HERE

YOUR LOGO HERE

Welcome to the May/June issue of Cleaning & Maintenance
Management. This edition focuses on hard floor care, from
maintaining and restoring high-traffic school floors and susizinable
flooring to implementing autonomous mobile robots (AMRSs) into your
fioor care routine. It delves info worker safety, with guidance on
protecting your workers from harmful chemicals and limifing their
exposure to noise. This issue also offers practical business advice that
will strengthen your staff through improved communication and

and line your through data-dri
workloading

Here’s a quick look at what you'll find in this issue:

Maintaining Niche Sustainable Flooring )
‘With proper care, bamboo and cork are in for the long haul

Keep the Lines of Communication Open for BSC Staffing
Success »
Seven tips for establishing rapport with your cleaning workforce

Digital Edition Email Blast



ISSA

CMM

CLEANING &

MAINTENANCE AD REQUIREMENTS

MANAGEMENT

Digital materials due 1 week before deployment date.

CMM e-Newsletters

Including: CMM Daily e-Newsletter | Topic Specific e-Newsletters | BSC e-
Newsletter | Facility Management e-Newsletter | Education e-Newsletters

Pixels File type Company URL link
Premier Banner 600 x 160 JPEG, PNG, GIF v
Medium 300 x 250 JPEG, PNG, GIF
Rectangle v

Sponsor Content

Product/Summary - Up to
130 character description.
Image 230 x 150, 72 Dpi v

Headline - Up to 50
characters

Animation

Animation length must be 30 seconds or shorter. Animations can be looped, but the
animation must stop after 30 seconds. Animated GIF ads must be slower than 5 FPS.

g s | 2026

YOUR AD HERE

CMM gg{b; June 7, 2024

FRIDAY FIVE

Third Human Case of Bird Flu
Confirmed, First Case With New

YOUR AD
HERE

National Safety Month Helghtens

g SAFETY Awaraness About Workplace Safety

Resources to Ensure Falr Pay For
Disaster Recovery Work




CMM | | AD REQUIREMENTS

Digital materials due 1 week before deployment date.

SUNBELT

4 AENTALS

Email Marketing

Target Email Marketing

ﬁﬁzﬁ? &

- .
- . Up to 60 Up to 60 . s
i providing FUlly BUllt Character  Character 290 WIde HTML gy jink P FACILITY MAINTENANCE
subject line pre-header 9 INNOVATION
If NOT providing fully Up to 60 Up to 60 Header Image of  Headline of Body copy up Company - : B
built HTML Character Character 600 x 400 up to 50 to 100 words Logo  \veb URL EXPERIENCE THE ADVANTAGE OF A FULL-SERVICE
subject line pre-header pixels characters RENTAL PARTNER
Automated Email Marketing i Guie st iy daliees
1o lighten the loa service and cuttin e equipment, Sunbeh
Up to 60 Up to 60 Rer:tganlsde#:l\rers :um.lsiﬁionsw%thou?thehai:l:if:a:g:fee:an:e
H transportation.
Initial e-mail Character Character Snoegs\:aw(ie HTML
subject line pre-header 9 EELADIIE
Up to 60 intede b bt S e i O
Follow up e-mail (L;I'I?atr(;(if;r Character 600x400 Pixel 50 Character 1UOpOt\?V0rd Logo Company Ir:‘ehigheslgspaoes \nyﬂurbmlﬂ?ng.Geiaulmfiumuufleamofexpens,and
P bioct I pre-header  Image headline descripti g Web URL R e
su JeCt Ine (Opt|ona|) escrlptlon Call 844-723-4778 1o talk with a team member today!

#1 email sent to those who open and click the original e-mail. #2 email sent to unopened emails from the initial deployment.

SIRELT.

©000

ISSA oveser | 2026
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‘ l . MAINTENANCE
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CMM
Sponsored Content

This product Includes exclusive e-mail sent
to CMM’s entire database of 33,000+, a
sponsored content listing for one week on
CMM Daily News, article archived on
CMMOnline.com

Email marketing

AD REQUIREMENTS

@ Digital materials due 1 week before deployment date.

Article Landing Page

DEMOX<PERIENCE

here Powarfol Froduels Coms o Life

Up to 60 Headline Up to 65 max
Subject Line characters characters
Up to 60 Up to 60
characters Subhead characters
Pre-Header (Optional) (Optional)
Image 600 x 400 pixels Summary 1sentence
600 x 160 pixel Description Up to 500 words
Banner (Optional)
Page can include: Links, videos,
_ Up to 50 9 : white papers, etc.
Headline characters
Thumbnail Image size 476 x 249 pixels 72 dpi
Description Up to 100 words
Featured Image size 1200 x 627 pixels 72 dpi
Company logo 72 dpi
Company logo 476 x 249 or 72 dpi
Company URL link v pany log greater P
v Company URL Link v

Contact information

g s | 2026

’.‘;E e TEAMWORK 5 F
e

The JAWS Professional Mopping System: Simply
Powerful Performance

Chase Yacko, VP of Sales & Marketing at Canberra Corporation,
speaks to the key differentiators that set the JEWS® Professional
Meopping System apart from the competition. With safety and
innovation at the forefront, Canberra has developed a chemical
dispensing program that is built into a robust, highly durable mopping
system Delivering enhanced productivity and proven product
performance, the Jaws” mop was designed with the user in mind and
«can be used in virtually any location.

To request a demo, visit JAWS P i Mopping System

WATCH NOW

Canberra
_—\V

CMM 5 gcjohnson

PROFESSIONAL

Save Each Cleaner up to 50 Hours Per Year!

The TruShot 2.0 mabile dispensing system, from SC Johnson
Professional, keeps your cleaning chemistries as mobile as you arel
Refill the system at any water source and deliver optimized dilutions at
the pull of the trigger.

TruShot 2.0 can save each cleaner up to 50 hours per year in travel
and refil time versus wall-mounted and ready-to-dilute systems
(sponsored ISSA time study, May 2023)

Additionally, users are able to seamlessly swap chemistry cartridges to

complete a variety of cleaning tasks. Help your team members save
time later, by learning about TruShot 2.0® NOW!

LEARN MORE

c|ohnson
PROFESSIONAL
Afamily company+

Contact Information
scipmarketing@scj.com
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Digital materials due 1 week before deployment date.

CMM Product & Technology Update

Subject Line

Up to 50 characters

Pre-Header Up to 60 characters (Optional)

Image 600 x 400 wide pixel (w/branding included)
Headline Up to 50 Characters

Description Up to 100 words

Company logo

Company URL Link

g s | 2026

230 x 150

v

~ CLEANING &
. . MAINTEMANCE
() WANASEMENT

Products & Technology Update

Compact
design
meets
powerful
sweeping

V-Air Flow

©

V VECTAIR

Compact Yet Powerful — The
5880 Ride-On Sweeper Delivers

Tackle tight spaces and tough debis with the compact
5880- ing powerful i
indoors or out, every time.

LEARN MORE

Power through grime without
leaving a scratch with Power
Scour.

Remave the mess. Skip the scratches. Power Scour
defvers pro-level cleaning safe for cookware, dishes,
counters, sinks, and mase.

LEARN MORE

Cleaning Gaps? Missed Tasks? A
Smarter Way Is Coming.

Cleaning gaps & inefficiencies end soon. Al-assisted
‘541 350 spots issues & plans fes—smaner
cleaning is coming this Fall. Learn more!

LEARN MORE

Sustainable and Simple Aircare
with Vectair’s V-Air Flow

WhAir Flow iz setting the bar in sustainable aircare with
=50% plant-based refills & 100% recycled plastic
dispenzers.

LEARN MORE

155A FAMILY OF PUBLICATIONS

ISSAToday
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Webinars: Co-Sponsored

Company logo 300 dpi No larger than 2GB Submit upon signing contract

Advertisement

Video Option (highly recommended) 45 sec. video At least 720 pixels resolution Submit at least 10 days before webinar

Send video via a file transfer tool such as: OneDrive,
Dropbox, Google Docs, WeTransfer, etc.

Will not except a YouTube link of the video, an
.mp4 video file is needed for this option.

Power Point Commercial

3-5 PPT Slide Deck, must be

. 13.333 inches x 7.5 inches Submit at least 10 days before webinar
widescreen format

30-second written script to go
along
with the slide deck

ISSA oveser | 2026
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AD REQUIREMENTS

Exclusive Webinars: Timeline + Assets Needed

At least 6 weeks out

Client sends content for webinar:

4 weeks out

One week out

Email Schedule

ISSA oveser | 2026

* Webinar Title

*« Webinar Description

e Company Logo (at least 200 x 200 px)

« Event image (no text, at least 1200 x 600 px)
Decide if Client or ISSA will create event graphics

Speaker Information

¢ Full Name, Title, Company

¢ Headshot (at least 200 x 200 px)
* Email Address for scheduling

* Bio (if available)

Client Decide:
« If ISSA moderator needed, or if they will provide a
moderator

If client creating graphics:
* Provide event image (no text, at least 1200 x 600 px)
* Email header: (600 px x 300 px)

Tech Check:
- 30 mins
- Schedule 1-7 days before webinar

« 2 weeks before
* 1 week before
« 1day before

Click here to see and example page from a previous webinar

ISSA:
e Setup event
« Build out email promos

If ISSA creating graphics:
* Provide event image: (at least 1200 x 600 px)

Exclusive Sponsor Webinar

Company logo 300 dpi

Event Image Larger than 1000 x 500 pixels

Speaker Image(s) Larger than 200 pixels wide and tall


https://events.issa.com/events/cleaning-for-compliance-and-prevention-insights-on-the-role-of-health-inspections-from-food-safety-experts/

ISSA

MAINTENANCE AD REQUIREMENTS

ﬂ““ CLEANING &
b. . MANAGEMENT

Digital materials due 1 week before deployment date.

Straight Talk/Video Interview

Post Commitment

In-Video Advertisement

Client will be introduced to ISSA Media
Director, Jeff Cross, to discuss interview topic
and record interview.

Up to 15 seconds

Video file

Company logo

Advancing Clean.
Driving Innovation.

| 2026

MP4 File, at least 720px resolution, and no larger
than 2GB.

72 dpi

Send video via a file transfer tool such as: OneDrive,
Dropbox, Google Docs, WeTransfer, etc.

Will not except a YouTube link of the video, an .mp4
video file is needed for this option.

= }JI
e, }"ﬂ‘h

STRAIGHT

TALK!

w.-rH JEFF CQOSS 3

.Brandon Burton
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m—— MADE IN THE

Digital materials due 1 week before deployment date. USA PRODUCT showcase

Heading Pienima volupti aut labo Heading Pieni lupti aut labo

Made in the USA Product Showcase e S

Included in the

following Body Text (50 Sequa NGNSEGUAM, VoUPIS nam Body Text (50) S6qula NONSSqUaN, Volupls nam
H H fugitatur. apient officabore ipitias quost volora Tugitatur, apient officabore Ipitias guost volora
pUbI IcatIOI‘IS non evercipsunt maximet |acitio nsequas anbus non evercipsunt maximet lacitio nseguas aribus

CMM - January/February Issue

What’s included:

Specifications

e 3.25"(w)x1.6”(h) image

niminye lignis dolorro vidigent, aped quo offic tendl
cumauat harum valuptam none core gui utenihilla
debis &5 ealis ab inihil siciate rerum nusdandam
atum dolored ctempedis eaquis asi te sunt dolloru.
Loearn more at: 77
COMPANY
LOGO

Free info: RS¥ 307 or cmmuonine comyfreeine.
PAID ADVERTISEMENT

niminva lignis dolorro vidigent, aped quo offic tend!
curnguat harum veluptam nona core qul utenthilla
debis es ealis ab inihil eiciate rerum nusdandam
atum dolorei ctempedis eaguis as: te sunt dolioru.
Loarn more at: 27
COMPANY
LOGO

Free nfo: RS 307 ar covmonkive com/Treeinfa
PAID ADVERTISEMENT

* Y4 Page Ad, Print + Digital issue + archived on
CMM website

¢ Optional Product Promo video to include in
shared email blast

*« Logo Heading Pienima volupti aut labe Heading Pienima volupti aut labo
* 50 words of text
« 35 character headline

ISSA

Advancing Clean.
Driving Innovation.

| 2026

¢« Company url

1- 3.25"(w) x 1.67(h)
FRODUCT IMAGE

Body Text (50) Sequia nonseguam, volupls nam
fuglitatur. aplant officabora ipitas quost volora
non evercipsunt maximel |acilio nsequas aribus
niminve lignis dolorro vidigent, aped guo offic tendi
cumguat harum valuptam none core qui utenibilla
debis e eatls ab inihil siciate rerum nusdandam
alurm dolored clempedis eaquis asi Le sunl dolloru.
Learn more at: 7
COMPANY
LOGO

Free info; RSH 307 or cmmonine conyfreeinf.
PAID ADVERTISEMENT

1- 3.26%(w) x 1.6"(h)
PRODUCT IMAGE

Body Text (50) Sequla nonsequam, volupls nam
Tugitatur, aplent officabore Ipitias quost valora

non evercipsunt maximel lacitio nseguas aribus
nimirve lignis dolorro vidigent, aped guo offic tendi
cumaquiat harum veluptam none core qul utenthilla
debis s eatis ab inlhil elclate rerum nusdandam
alum dolorei clempedis aguis asi Le sunt dolloru.

Learn more at: ?7
COMPANY
LoGO

Freg ko RS3 307 or cromaoniing comyTreaint
PAID ADVERTISEMENT



